Suggested Interview Questions
1. You were part of the founding executive team of Hallmark Channel. When the channel launched, did you ever imagine that Christmas programming would become such an important part of its identity?
2. How did Hallmark Channel help transform the way Christmas programming is presented on television?
3. Why do you think Hallmark Christmas movies developed such an extraordinarily loyal audience?
4. You spent much of your career studying television audiences. What does the research tell us about why people are drawn to positive, family-friendly entertainment?
5. Was the growth of Christmas programming primarily a creative decision, a business strategy, or a response to what viewers were telling you?
6. Before Hallmark Channel, you worked at ABC during the TGIF era. What did TGIF teach you about the power of family viewing?
7. You also conducted television research at Warner Bros. on programs including The West Wing, Gilmore Girls, and ER. How much influence does audience research actually have on whether a television show succeeds?
8. What did Hallmark understand about its audience that other television networks may have overlooked?
9. At what point did you realize Hallmark's Christmas programming was becoming more than successful programming and was turning into a cultural phenomenon?
10. Why do you think viewers return to Christmas movies year after year even though many of the stories follow familiar themes?
11. With streaming services and seemingly unlimited entertainment choices today, is there still a significant audience for television that families can watch together?
12. You were recognized by the Cable Television Association as one of cable television's most influential minorities in television. What was it like building your career as a minority executive in the television industry?
13. After more than three decades at ABC, Warner Bros., and Crown Media, what is the biggest change you've seen in the way television executives understand their audiences?
14. Your book combines memoir, television history, and an argument for family-friendly entertainment. Why did you decide this was the right time to tell the story?

