FOR IMMEDIATE RELEASE
NEW MEMOIR EXPLORES HOW HALLMARK CHANNEL HELPED TRANSFORM CHRISTMAS TELEVISION
Veteran Television Executive Jess Aguirre Shares a Firsthand Account of Hallmark Channel’s Rise and Why Family-Friendly Entertainment Still Matters
PASADENA, Calif. — 10/12/2026 — Long before Christmas movies became an annual television phenomenon, Hallmark Channel was building a distinctive approach to family-friendly entertainment that would eventually reshape holiday television.
In his new book, How Hallmark Channel Helped Transform Christmas Television: A Personal Memoir — And Why Family-Friendly Television & Movies Still Matter, veteran television executive Jess D. Aguirre, Jr. recounts the story from the perspective of someone who helped build the network.
Aguirre spent more than two decades at Crown Media, where he served as a Senior Vice President and was a member of the executive team involved in the development and growth of Hallmark Channel. His career also included executive research positions at ABC Television Network and Warner Bros. Television.
Drawing on more than three decades in television, Aguirre combines personal stories from his career with observations about programming, audience research, television strategy, and the changing relationship between viewers and the entertainment they watch.
The book traces a career that began at ABC, where Aguirre worked with the network's prime-time, daytime, children's, late-night, and production divisions and oversaw audience research for ABC's celebrated TGIF programming lineup.
He later joined Warner Bros. Television, working in audience research and program testing on series including The West Wing, Gilmore Girls, ER, and other Warner Bros. productions.
In 2000, Aguirre joined Crown Media and became part of the team involved in building Hallmark Channel and expanding the company's television and digital portfolio. During his tenure, he helped launch and develop Hallmark Channel, Hallmark Movies & Mysteries, Hallmark Drama, and the Hallmark Movies Now streaming service.
But How Hallmark Channel Helped Transform Christmas Television is about more than the history of a television network.
At the center of the memoir is a larger question: Why, in an era of seemingly unlimited entertainment choices, do millions of viewers continue to seek television and movies centered on family, relationships, hope, tradition, community, and Christmas?
Aguirre draws on decades of audience research and direct experience with television viewers to examine the emotional connection audiences form with programs they can comfortably watch and share with their families.
“Christmas television became something much larger than a programming strategy,” Aguirre says. “For millions of viewers, it became a tradition—a place they could return to each year for stories centered on hope, relationships, family, and the belief that things can ultimately work out.”
The memoir also explores the evolution of Hallmark Channel's Christmas programming, the growth of devoted fan communities, the emergence of series such as Cedar Cove and When Calls the Heart, and the broader transformation of television from the broadcast era through cable and streaming.
Throughout the book, Aguirre offers a personal perspective on the people, decisions, research, successes, challenges, and changing media environment he encountered during a career spanning some of the most recognizable companies in American television.
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